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Total Overnight Visitation to Arizona

11/10 %
2010 2011 Change

36.5 million 37.6 million 2.9%

Commerce-Office of Travel & Tourism Industries and Statistics Canada

Source: Tourism Economics, 2007-08 Mexican Visitors to Arizona, US Department of AP!ZONA




Economic Impact
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The Power of Travel
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2011 Arizona Travel Impact Summary

Direct spending of $18.3 billion generated:

« 157,700 direct jobs
» S5.1 billion direct earnings

« S2.7 billion in local, state and federal
tax revenues

ADIZONA




2011 Direct Travel Spending in Arizona (dollars)
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2011 Direct Travel Spending — U.S. vs. Arizona [dollars)

historical comparisorr irom 2000
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201 1 Direct Travel Spending in Arizona by Commodity Purchased

2011 Visitor Spending by Commodity
Purchase (Sbillion)

Food Stores,
$0.9B,5%
Visitor Air
Transportation,
$1.4B,8% Food Services,
$4.0B,24%
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Local
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Gas, $3.1B, 18%

Arts,
Entertainment &
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14%

Retail Sales, $2.8B,
17%

Source: Dean Runyan Associates AD;Z-ONA




Direct Travel Employment in Arizona

historical comparison througlt 2000
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2011 Arizona Travel Employment Distribution

2011p, Distribution of Travel-Generated

Employment

Percent of State Direct Travel-Generated Employment

Maricopa & Pima

All other
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Direct Travel Earnings in Arizona (dollars) ristorical

comparison from 2000

6.0

0% change since 2007

34% increase since 2000

5.0

4.0

Billions

3.0

2.0

1.0

0.0

2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011p

Source: Dean Runyan Associates AD#ZONA




Local, State and Federal Tax revenue generated by

Direct Travel Spending in Arizona
historical comparisori from 2000
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Annual Earnings, Selected AZ Export-Oriented Industries ristorical

comparison from 19921

Annual Earnings, Select Arizona Export-Oriented Industries
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Domestic & International
Visitation
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2011 Total Visitation to Arizona — Market Share

37.6 million Overnight Visitors to Arizona

International
12.7%

Domestic
87.3%

Source: Tourism Economics, Office of Travel & Tourism Industries - U.S. Department of Commerce, : E
2007-08 Mexican Visitors to Arizona — University of Arizona, Statistics Canada AQ!ZQN‘A




2011 Arizona Domestic Overnight Visitation Volume

Resident vs. Non-Resident

M Overnight Resident M Overnight Non-Resident

286 27.7 27.7 289 30.6 321 335 338 324 300 31.8 3238
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2011 Arizona Domestic Overnight Visitation Volume

Leisure vs. Business

M Overnight Business M Overnight Leisure

286 27.7 27.7 289 30.6 321 335 33.8 324 300 31.8 328
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2011 Arizona Overnight Visitor Profile:

Domestic Overnight Visitors to U.S. vs. Arizona

U.S. Total Domestic Arizona Total Domestic

Overnight Overnight

Share of U.S. o
Overnight Domestic Visitors A (I,
Average Length of Stay 3.6 nights 4.0 nights
Average Travel Party Size 2.8 persons 2.7 persons
Purpose of Sta 46% VFR, 16% Business & 44% VFR, 14% Business &
P y 8% Special Event 14% Touring
Average Age 45.4 years 47.2 years
Average Household Income $74,860 $74,660
Mode of 63% Auto, 14% Air, 50% Auto, 20% Air,
Transportation 9% Rented Auto 14% Rented Auto
Accommodations 63% Paid, 37% Non-Paid 68% Paid, 32% Non-Paid
Trip Quarter 26% Q3, 25% Q4 28% Q1, 25% Q2
Trip Exper?ditures (.excl.uding $593 $663
transportation to destination)

Source: Longwoods International AD!ZO
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2011 Arizona Overnight Visitor Profile:

Domestic Overnight
Non-Residents

Share of AZ Overnight 72 %

Visitors

Average Length of Stay 4.8 nights

Average Travel Party Size 2.7 persons

Purpose of Stay 46% VFR, 15% B'usiness &
15% Touring

Average Age 46.7 years

Average Household Income $79,070

Mode of 37% Auto, 26% Air,

18% Rented Auto

Transportation

Accommodations 71% Paid, 29% Non-Paid

Trip Quarter 27% Q1, 26% Q2, 26% Q4

Trip Expenditures (excluding $831
transportation to destination)

Domestic Overnight Residents vs. Non-Residents

Domestic Overnight
Residents

28 %

2.7 nights
2.8 persons

41% VFR, 11% Outdoors &
11% Touring

48.0 years
$66,300

82% Auto, 4% Camper/RVY,
3% Rented Auto

63% Paid, 37% Non-Paid

30% Q1, 26% Q3

$382

Source: Longwoods International

ARIZONA
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Share of AZ Overnight
Visitors

Average Length of Stay

Average Travel Party Size
Purpose of Stay

Average Age

Average Household Income

Mode of
Transportation

Accommodations

Trip Quarter

Trip Expenditures (excluding
transportation to destination)

Source: Longwoods International

2011 Arizona Overnight Visitor Profile:

Domestic Overnight Leisure vs. Business

Domestic Overnight
Leisure

82 %

4.1 nights
2.8 persons

52% VFR, 16% Touring &
10% Special Event

46.9 years
$73,080

52% Auto, 18% Air,
13% Rented Auto

66% Paid, 34% Non-Paid

28% Q1, 25% Q2

$644

Domestic Overnight
Business

18 %

3.5 nights
2.1 persons

73% General Business &
27% Conf./Convention

48.8 years
$86,500

33% Auto, 30% Air,
20% Rented Auto

87% Paid, 13% Non-Paid

33% Q1, 24% Q2

$778

ARIZONA
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2011 International Visitation to the U.S.

Top Origin Markets for
International Travelers to the U.S. (2011 vs. 2010 & 2007

2011 11/10 11/07

Origin of Visitor (mill) (% change) (% change)
1 Canada 21.0 5.4% 18.4%
2 Mexico 13.4 -0.1% not available
Overseas 27.9 11.0% 16.7%
3 United Kingdom 3.8 -0.4% -14.7%
4 Japan 3.2 -4.0% -8.0%
5 Germany 1.8 5.7% 19.7%
6 Brazil 1.5 25.9% 135.9%
7 France 1.5 12.1% 50.8%
8 S. Korea 1.1 3.4% 42.1%
9 China (EXCL Hong Kong] 1.1 35.9% 101.8%
10 Australia 1.0 14.8% 55.0%
International Total 62.3 8.9% 11.3%

Source: Office of Travel & Tourism Industries - U.S. Department of

Commerce; Secretaria de Turismo (Mexico); Statistics Canada




2011 International Visitation Market Share — U.S. vs. Arizona

International to U.S. International to Arizona
62.3 million overnight visitors 4.8 million overnight visitors

Overseas,
44.7%

Canada,
33.7%

Source: Office of Travel & Tourism Industries - U.S. Department of : .
Commerce, 2007-08 Mexican Visitors to Arizona — University of Arizona, A 0 A
Statistics Canada, Tourism Economics
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2011 Overseas Visitation to Arizona

Arizona had an increase of 13% in Overseas Visitation /exciuaing canaaa & mexico)

U.S. Market Share*

1. New York 34.1%

2. California 22.0%
3. Florida 20.4%
4. Nevada 10.3%
5. Hawaii 8.2%
6. Massachusetts 5.1%
/. Texas 4.6%
8. lllinois 4.5%
9. Guam 1.4%
10. New Jersey 3.5%
11. Pennsylvania  3.3%
12. Arizona 3.1%

Guam
4.4%

s <

NV
10.3%
CA
22.0%

AZ
3.1%

HI
8.2%

X
4.6%

Source: Office of Travel & Tourism Industries, U.S. Department of Commerce

* Based on Overseas Visitors (excluding Canada & Mexico)

Y MA
34.1% 5.1%

PA

NJ
3.3%

3.5%
IL

4.5%

FL
0.4
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2011 Canadian Visitation to Arizona

800,000
2011 % Change over:
2010 8.3%
2009 26.3% 704,200
700,000 - 2008 36.9%
2007 54.6% 650,000
2006 41.9%
600,000 - 2005 66.6%
2004 98.2%
2003 135.4%
2002 176.5% 496,300
500,000 -
455,600
422,800
400,000 -
355,300
299,100
300,000 -
254,700
200,000 -
100,000 -
2002 2003 2004 2005 2006 2007 2008 2009 2010 2011p

Source: Statistics Canada — 2011 volume is preliminary 0
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2011 Canadian Visitation to Arizona by Province
(by Market Share)

Atlantic
Canada

Saskatchewan
5.0%

* Stars represent air service to Phoenix in 2011

Source: Statistics Canada AD!Z-ONA




2011 Canadian Visitation to Arizona by Province

% Change

Province 2011 (preliminary)

Ontario 175,000

Saskatchewan

704,200

Source: Statistics Canada



2011 International Tourism Spending in Arizona

2011 VisaVUE Spending in Arizona
(by market share)

SWITZERLAND
1.1%

BRAZIL
1.0%

CHINA
ITALY 1.2%

1.3%

AUSTRALIA

1.5%

JAPAN
2.1%

FRANCE 2.5%

GERMANY 2.6% CANADA
UNITED KINGDOM 53.0%
3.7%

MEXICO

17.9%

Source: The Arizona Office of Tourism estimates based on and extrapolated from aggregate card usage data 0

provided by VisaVue Travel for the period of 2011 and incorporates data from other independent research
sources.
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Indicators
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Arizona Indicators - Summary.

2011 compared with 2010, 2007 & 2000

2011 Arizona Tourism Indicators

: % Change | % Change | % Change
IELEN0 from 2030 from 2037 from 20?0 N B
Tourism Related Tax A| 404% | V|-10.0% |A| 8.0% $532,853,241
Air Traffic (Enplaned & Deplaned) NA |A| 08% |A| 4.8% 46,450,460
State Park Visitation vV -145% [(V|-10.7% | V| -54% 2,062,402
National Park Visitation V| 88% |A| 11% | A 2.1% 11,910,446
Statewide Lodging

Occupancy V| 65% |V|-13.0% |A| 3.2% 57.6%

ADR Al 95% |V| 97% |A| 28% $95.23

RevPAR Al 24% |V|-215% |A| ©6.0% $54.85

Demand Al 99% |V| -3.0% |A| 3.6% 23,413,796

Supply Al 175% |A]| 115% |A| 0.5% 40,651,926

* The above tax estimates DO NOT include the 1% temporary tax increase which took effect June 1, 2010.

Source: Arizona State Parks, National Park Service, Individual Arizona Airports, Arizona Dept. of

Revenue, Northern Arizona University and Smith Travel Research




Arizona Airports

Annual Enplaned and Deplaned 2007 — 2011
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Source: Individual Arizona Airports AD#ZONA




Arizona Airports

Annual % Change Enplaned and Deplaned 2008 = 2012 YTD thru April
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Arizona Tourism Taxes

Annual Volume 2007 - 2011
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* The above tax estimates DO NOT include the 1% temporary tax increase which took effect June 1, 2010.

Source: Arizona Department of Revenue, Northern Arizona University AD#ZONA




Arizona Tourism Taxes

Annual % Change 2008 = 2012 YTD thru April
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* The above tax estimates DO NOT include the 1% temporary tax increase which took effect June 1, 2010.

Source: Arizona Department of Revenue, Northern Arizona University AD#ZONA




Arizona Tourism Taxes

Annual % Change by region 2007 — 2012 YID

B North Central B Northern & Phx/Central M Tucson/Southern ™ West Coast
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Arizona National Park Visitation

Annual Volume 2007 — 2011
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Arizona National Park Visitation

Annual % Change by region 2007 — 2012 YTD thru April
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Arizona State Park Visitation

Annual Volume 2007 — 2011
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Arizona State Park Visitation

Annual % Change by region 2007 — 2012 YTD thru May

B North Central
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Arizona Lodging

Demand + Supply = Occupancy

Occupancy X Average Daily Rate (ADR)
= Revenue Per Available Room (RevPAR)

ADIZONA




Arizona Lodging — Comparison to U.S & Mountain Region

% Change YTD: May 2012

Mountain
Region

Source: Smith Travel Research
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Arizona Lodging - Demand

2011% Change over 2010, 2007, 2000, and 2012 thru May

B United States M Arizona M Phoenix ¥ Tucson Flagstaff = Non-Metro AZ
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Source: Smith Travel Research AD!Z-ONA




Arizona Lodging - Supply

2011% Change over 2010, 2007, 2000, and 2012 thru May

B United States M Arizona M Phoenix ™ Tucson ! Flagstaff ' Non-Metro AZ
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Arizona Lodging - Occupancy

2011% Change over 2010, 2007, 2000, and 2012 thru May

B United States M Arizona M Phoenix M Tucson Flagstaff = Non-Metro AZ
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Arizona Lodging — Average Dally Rate

2011% Change over 2010, 2007, 2000, and 2012 thru May

B United States M Arizona M Phoenix M Tucson Flagstaff = Non-Metro AZ
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Arizona Lodging — Revenue Per Available Room

2011% Change over 2010, 2007, 2000, and 2012 thru May

B United States M Arizona M Phoenix ¥ Tucson Flagstaff = Non-Metro AZ
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Website Metrics

arizonaguide.com
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Year in Review

Key Fiscal Year 12 Results

- Overall visits to arizonaguide.com 1 23.2% year over year.
- Facebook fans 1" 32% year over year.
- Twitter account 4+ 39% year over year.

- Web Enhancements including Experience and Share, American
Indian and Tourism Partner sections

- Launched Spring Training microsite
- Launched Summer Travel microsite

-
Source: Adobe Digital Marketing Suite, Powered by Omniture AD!ZONA




Site Performance - Overview

Total Unique visits to arizonaguide.com — 2.0 million

* Percent of return visits — 20%

« Average Page Views — 4.0

« Time on Site — 3:28 domestic; 5:01 international

* Requests for Official State Visitor's Guides — 145,330
* eNewsletter opt-ins — 117,295

« ePostcards Created — 6,363

-
Source: Adobe Digital Marketing Suite, Powered by Omniture AQIZONA




Site Performance — Top US Markets

Top US Markets to arizonaguide.com

U.5. DMA Report
30%

28% -

20% -

15% -

10% -
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0% ——

I I N T R T T

Phoenix (Prascoft) .. Los Angeles (BD3)} Mew York (501} Tucson (Sierra Vist.. Chicago (602}
B Visitors - 1 Jul. 2010 - 30 Jun. 20119 W Vislioes - -1 Jul. 2041 < 30 Jun. 2042

Source: Adobe Digital Marketing Suite, Powered by Omniture AD!ZONA




Site Performance — Top Pages

Most Popular Pages (excluding home) to arizonaguide.com:

Fages Report
3.5% -
2.5% -
2% -
1.5% -
155 —
0.5% -
Request a Guide Grand Canyon F'|EDEE to Wisit Evenls Calendar Family Attractions
B Fage Yiews - 1 Jul. 2010 - 30 Jun. 2011 B Page Views - 1 Jul. 2011 - 30 Jun. 2012

Source: Adobe Digital Marketing Suite, Powered by Omniture AD;ZONA




Site Performance — Target Markets

Target Market Performance

Primary
« Chicago 1 8.0% year over year
 Los Angeles 1 23% year over year

Secondary
 Denver 1 ) 8.0% year over year
* Minneapolis 1 9.0% year over year
« New York ¥ 8.0% year over year
« San Diego 1 22.0% year over year
. San Francisco 1 11.0% year over year
. Seattle 1 5.0% year over year

-
Source: Adobe Digital Marketing Suite, Powered by Omniture AD!ZONA




Site Performance — Top International Markets

Top International Markets to arizonaguide.com

140,000

120,000

100,000 _
80,000~
60,000 .
40,000~
0 _ — | ,_

Canada United Ki.. Germany Australia All Other..
W Visitors

 Ontario —42%
« British Columbia—-17.8%
 Alberta—-13.3%
* Quebec -11.8%

Source: Adobe Digital Marketing Suite, Powered by Omniture AD!ZONA




Site Performance - Traffic Sources

FY12 Site Traffic Sources

Campaigns, 1.23%

Direct Traffic,
12.65%

B Search Traffic

H Referral Traffic

[ Direct Traffic

I Campaigns

Source: Adobe Digital Marketing Suite, Powered by Omniture




Site Performance - Search

Google
Search

Web
Images
MWaps
Videos
News
Shopping

HMore

Phoenix, A7
Change location

Show search tools

anzona

AZ gov - Arizona's Official Web Site
az.gov!
A7 gov the Official Web Site of the State of Arizona - Your Access Point for all Arizona

=y il i ) r e
T T

Arizona Tourism & Travel - Vacations in AZ | Arizona Office of Tourism
www.arizonagulde com/

Plan an Arizona vacation at the Arizona Office of Tourism. Discover all the wonders the
Grand Canyon Stale has 1o offer with your Arizona travel guide, offering ..

Places to Visit - Request-a-visitors-guide-feature - Things 1o Do - Events Calendar

Arizona - Wikipedia, the free encyclopedia

en.wikipedia org/wikiiArizona

Arizena (Mavajo: Hoozdo Hahoodzo; O'odham; All senak) is a state of the United States,
located in the southwestern region of the country. Arizona is also part of ..

History of Arizona - List of cities and towns in Arizona - Phoenix - Fiag of Arizona

Original Brand AriZona Beverage Co.
www.drinkarizona com/
Welcome to the home of the #1 selling iced tea in America,

MNews for arizona
Raul I -y@ar-old former il [ an i M0,
detained 3l Border Patral checkpoint

msnbc.com - 4 hours ago
A 96-year-old former Arizona governaor and former U.S. diplomat says he
holds no grudges againstthe U.S. Barder Patrol agents who he 33ys ...

rave “antl-Ari " immigration bill
San Francisco Chronicle - 30 minutes ago

Grandal's HR propels Padres to first Arizona sweeo
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the country, Arizona Is also
part of the Weslemn United
States and of the Mountain
West slales. wiiipedia

Capital: Phoenix
Secretary of State: kKen Benneft

Minimum wage: USS 7 65 per Hour
{January 1, 2012)

Attorney general: Tom Horne

Cities: Phoenix, Tucson, Scoftsdale,
Sedana, Flagstafl, Mesa, Tempe. Prescott,
Glendale, More

Senators: John McCain, Jon Kyl

|

& Internet i da - Ho5m

: Adobe Digital Marketing Suite, Powered by Omniture

Top Natural
 Arizona
 Arizona Tourism

 Things to Do in
Arizona

 Arizona Travel
Phoenix, AZ
* Visit Arizona
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Site Performance - Search

oing

WEB MMRCESR VICEDS HAPE ABCHRE

summer in anzona jol

123000000 RESULTS

Summer in AL

SummerdnAZ com  From natural wonders 1o koory resoris. Discover AX this samimer]

Summer in Arizona - 2-1-1 Arizona
www.Car r.-"._]ll-l.II'IIlTIHT -

Summer in Arlzona is a time to enjoy the great cutdoors, but '3 also & time to ba
careful in our extreme heat and our walent monsoon stoems \We alss need to halp

Summer Flowars in Arizona | sHow com

wowrw haw comibsl_G5A056T_summer-lowars-arizone him| -

Arizona’s dryness and summeer heat protade a dificult emaronment for plands. Iiost
fipwers that thrive duning Arlzona winters cannot handle the high temperalures of

Images of summer in arizona

bing comfimages

2-1-1 Arizona - A Senvice of Community Information and Referral
BUFMPHETCH org =

211 Arizona bangs pecple and sensces logether thioughout Arizona Il you need help
in the Grand Canyon State and you dont know whers 1o bem. tum to us

Arizona Summer (2004) - MDD

www imdb comftdlafti346535

Lisar raling & 5410 - AdvemiureFamihnTomedy PG

Director Jooy Traola . Actors: Gemani Bamett Brent - Beent Beair Jack - Chiesty Blair
Head Counsalor - Brooke Burgstahbar. Christy - Scott Clifton: Brooke

02 mun - 16T ralngs

Related searches for summer In arizona
Anrona Summer Movie
Anrona Summer Grass

Anzona Summer Camps
Angona Summer Programs.

AES

Orversaeded Wintar Sod
W .'1.'!-i_|-'II1'I".'_'!r cam

10% OF Ownline Sod Orders at
Evergreen Tur Buy mow

Arizens HUMMER Prices
W ANZona edmunds, com

Frea Prce Quates al edenunds com
Research Local HUBMAMERS All Fros!

Bargain Prices

Bago com

Shop for Bargan Prices. Deals up to
80% Of, Froe Shipping

Arizona Summer ai Amazon
wvews, Armaren comydvd

Save up 1o 35% an top DVDs. Qualified
ordins over 525 ship free

Local Jobs - Hinng Now
QuickOrdnaiobs com
Found: 476 jabs near you, Search now!

B WOUT M SE0F RO

RELATED SEARCHE§

Anzona Summer Movie

Anzona Summer Comps

Anzona Summaer Grass

Angona Summar Programs

Angona Surmmer Acthvities

Arnzona Summe:s Vacations

Angona Summer Volleyball Camps
Az Summer Weather

Source: Adobe Digital Marketing Suite, Powered by Omniture

Top PPC
 Arizona Tourism

 Arizona
Attractions

« Sedona, AZ
 Grand Canyon
« Sedona, Arizona

 Arizona Tourist
Attractions

ARIZONA
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Site Performance — PPC by Market

arizona resorts hoover dam

grand canyon hiking painted desert

grand canyon trails montezuma's castle
lake powell grand canyon vacation
grand canyon hikes lake havasu az

things to do in phoenix grand canyon tours
golf courses in phoenix canyon de chelly

phoenix golf courses grand canyon vacations
grand canyon hike grand canyon
arizona resort kartchner caverns tour

-
Source: Adobe Digital Marketing Suite, Powered by Omniture AD!ZONA




Site Performance - Mobile

Mobile Traffic in FY12 -- 628,201
 {Pad -436,869

 Phone — 53,722

* Android devices — 19,102

« Amazon Kindle Fire — 15,869

Mobile Visitors YOY

25000

20000 P /\\‘
/ PN

10000 __//\/ =

5000 SR ‘_‘—_/ /

T T T
Jul Aug Sep Oct Nov Dec Jan Feb Mar Apr May Jun
e FY10 e F11 e Y12

Source: Adobe Digital Marketing Suite, Powered by Omniture AD!ZONA




Social Media Overview — FY 12

6%

5%
4% ‘_h
0
(7
o |
Jul Aug Sep Oct Nov Dec Jan Feb Mar Apr

® Facebook Growth m Twitter Growth

Facebook Likes — 48,711 B Twitter Followers — 15,885

Source: Facebook.com; Twitter.com AP!Z.ONA




Website Improvements

Experience & Share

What's New »

Sign up for Travel News

HOME » EXPERIENCE AND SHARE » WHAT'S NEW

What's New

What's new in Arizona? Check here to find the latest news,
travel tips and events from the locals who know the state
the most.

Big Adventures in Small Towns

06,28

1z5th Annual

Prescott Frontier
ays & World's

Oldest Rodeo

mare

06,28

9th Annual

Lavender Festival
e

06,28

Railhead Shooting
Cormpetition

Hore

lexperience-and-sharefwhat-s-new big-adventures-in-small-towns

June 18, 2012
Eead the Full Post

Arizona's Awe Inspiring Canyvons
June 12, 2012
Eead the Full Post

A Chapel on the Rocks
June 8, 2012

Our May phto contest winner describes
why Arizona has insprired her to capture
more images and why Sedona iz o special
to her.

Eead the Full Post

Red Rock Panorama: Bell Rock Trail in Sedona
May 14, 2012

Our April photo contest winner describes
a perfect day for photography in Sedona
on the Bell Rock Trail.

Read the Full Post

Share your own Arizona
experience by sending a
personalized ePosteard.

44
& picture's worth 1,000

words - and a whole lot more
with our Photo Contest.

«  Arizona - The
Official Grand
Canyon State on

Facebook

" Like

ARIZONA

iou like Ehis,

[

Arizona -
The
Official
Grand
Canyon
State

ARIZ



Website Improvements

American Indian

o1y

American Indian »

06,28

125th Annual
Prescott Frontier
Drays & World's
Oldest Rodeo
mare

06,28

ath Annual
Lavender Festival
more

06,28 -
Railhead Shooting
n

Competitio
maore

Tribes

sces-to-visitfametican-indian-tribes#northern

American Indian Tribes

: - : - ! i3
Vast, beautiful terrain, ancient architectural ruing ad

Amencan Indian landscape, where the rich tradih
five distinct regions containing dozens of tribes wit]
Amernican Indian reservations are full of adventure

Hualapai'.

Kingman

Hualapai

Yavapai-
Apache
Yavapai-

Presoott

Faort
MoDowell

—PhoERix River
—J Gila River =
Fort Yuma- i Tohono . asa
O'adham <O grande

. Quechan —~
ma—"

Northern Arizona

Armongst tree-lined forests and
sweeping desert vistas lie the
welcoming lands of Atizona’s tnost
expansive tribes.

Hith

Tanto
Apache

White
Mauntain
Apache

Tohona

0’'adham

Tucson

Pasoua
Yagui

TRIBES

Harrasupai San Juan

Hopi Southern Paiute
Hualapai White Itn. &pache
Kathah-Paiute Zuni Pughlo
Havzjo

San Barlos

Arizona's American Indian Lands Map

Find your way to and around all of Anrona's American Indian lands. Download




Website Improvements

DiscoverAZSpringTraining.com
® Visitcactuslesore com B Visit us at arizonsgaide com Agm

ypﬁR‘IZIO'NAan
SPRING TRAINING

¥ See where to stay, eat and play on your team's turf.

. GLENDALE / GOODYEAR GREATER PHOENIX

PEORIA |
- MESA SURGAISE SCOTTSDALE

e Stadium

kel PECRIA / SURPRISE

FOUNTAIN
HILES

= Salt River
Fields
bell PHOENIX / TEMPE lirls

B scorrsone ZGiinss

PHOENIX /
TEMPE

Municipal
- Athleties

® Tempe Diablo
i

ol HERT

ARIZONA




Website Improvements

SummerinAZ.com

B
ARIZONA

BRAND CAMYON STATE

Swwumen in AZ

” Who's having the best summer vacstion, anc

——

where? From natural wonders to off-the-heaten
path finds, authertic cuizine to luxury resorts | it's
all happening here

(Dm Click on the map or your Travel Type
to find an Arizona adverture.

Sm Upload your own photos and join the
summer funl

Pick Your Trawel Tyype:
B AIEXPLORER

W FAMLY YACATIONER

W CUTDOOR ADYVEMTURER

W URBAMTE

W VWATER ENTHUSIAST
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Outlook/Trends
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Outlook/Trends
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Current State of the U.S. Economy

“The Economy isn’t careening into a ditch. It’s just
stuck firmly into the slow lane”
-USA today

.
Source: http://lwww.usatoday.com/money/economy/story/2012-06-03/economy/55366586/1?csp=obnetwork ADIZONA




Consumer Confidence — U.S & Arizona

Index by Month: January 2008 - June 2012

As a result, consumer confidence is stagnant.....

88
I United State

== Arizona

JFMAMI) JASONDJFMAMIJ JASONDIJFMAMIJ JASONDIJFMAMIJ JASONDJFMAM]
January 2008 June 2012

L]

Source: U.S. Conference Board, Behavior Research Center — Rocky Mountain Poll AD;ZONA
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People need a Vacation!

ADIZONA




Benefits in Taking a VVacation

4 Over nine in ten (93%) report feeling happier after taking a
vacation.

“I feel happier after taking a vacation.”

Disagree
7%

Agree
93%

Source: Heart + Mind Strategies (http://www.visitlasvegas.com/vacationstudy/) AD!ZONA
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Benefits in Taking a VVacation

4 82% report that some of their happiest moments come from
experiences they have while on vacation.

Mot sure
1%

Do some of your
happiest
moments come
from experiences
you have while
on vacation?

Source: Heart + Mind Strategies (http://www.visitlasvegas.com/vacationstudy/) AE!ZONA
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Benefits in Taking a VVacation

4 Over three-quarters (77%) believe that their health improves
after a vacation.

“I feel healthier after taking a vacation”

Mot sure

/1%

Disagree
22%

Agree
77%

Source: Heart + Mind Strategies (http://www.visitlasvegas.com/vacationstudy/) AD!ZO
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International Visitation Forecast to U.S.

Forecast of Total International Arrivalsinto U.S.

74.0
72.0
70.0
68.0
66.0
64.0
62.0 -
60.0
58.0
56.0

3.7%

Millions

5.0%

2011 2012p 2013p 2014p

.
Source: U.S. Travel Association, Office of Travel & Tourism Industries - U.S. Department of Commerce AD!ZONA
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Brand USA

:Eifﬁﬁ.;: _._ .- - Subscribe For Updates
> s Brand USA ebdail address SUBMIT

.;l-. -
- - I‘ - - ;‘.
DiscoverAmerica.com

Home Aboul Us Travel Industry News Resource Center n ["j E

Welcome to Brand USA, a public private
partnership with the mission of
promeoting increased international travel
to the United States.

L

J ]*.uh:grlpiw by Carol Highsmith

ZONA
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U.S. Domestic Visitation Forecast

Forecast of Total Domestic Person-Trips

2,120.0

2,100.0

1.6%

2,080.0
2,060.0

2,040.0

Millions

2.0%

B

2,020.0

2,000.0
1,980.0 -
1,960.0 -

1,940.0 -

2011 2012p 2013p

2014p

Source: U.S. Travel Association

ARIZONA




U.S. Domestic Business Travel Forecast

U.S. Domestic Business Visitors (millions)

485.0

480.0

1.4%

475.0

470.0

1.3%

465.0

Millions

460.0

455.0 A

450.0 A

445.0 A

440.0 -
2011 2012p

2013p 2014p

Source: U.S. Travel Association
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Corporate Meetings

Corporate Meetings Travel Gross Bookings, 2008-2012 ($B)

134

W Carrental

W Ground
Transportation

E Air

W Hotel

2008 2009 2010 2011 2012

.
Source: PhoCusWright's Groups and Meetings: Driving Success in Business Travel's Most Complex AQ!ZONA
Segment, 201 0 GFrida oF rounsia




U.S. Domestic Leisure Travel Forecast

U.S. Domestic Leisure Visitors (millions)

1,640.0

1,620.0

1,600.0

Millions

2011 2012p 2013p

23]

1,560.0

1,540.0 -

1'520.0 -3

1,500.0 - . T .

2014p

Source: U.S. Travel Association
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U.S. Consumer Travel Trends = Incidence of Travel

@iﬁdenc& of Travel

2010

18-24 25-34 35-44 45-54 55-64

-
Source: PhoCusWright's Consumer Travel Report Fourth Edition AD!ZONA



U.S. Consumer Travel Trends — Destination Selection

Destination Selection Categories

Percentage of all trips

Traveler Incidence

8%
42%
43%

friends or family casually (not
driven by a social event)

33%

Ciestination where you attended a
social event (i.e., reunion,
wedding)

Crestination where you extended a
business trip for leisure

Destination where you, friends or e
Tfamily own a vacation home w2010
Destimation where you have a E2011

timeshare or fractional ownership
of property

Source: PhoCusWright's Consumer Travel Report Fourth Edition

23%
25%
0%
10%
11%

0%
0%
11%

%
2%
&%

ARIZONA



U.S. Consumer Travel Trends — Frequency of Travel

Leisure Business

) B 2009
60% 50

18% 17% 17% ‘L ‘L
9%

8% 7% 7% Eﬂ'ﬁ.m

1-2 trips 3-5 trips 6+ trips 1-2 trips 3-5 trips 6+ trips

-
Source: PhoCusWright's Consumer Travel Report Fourth Edition AQIZONA
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U.S. Consumer Travel Trends — Annual HH Travel Spend

Annual Household Travel Spend

34%33%

145134'!5 129.17%

gw, 9% gop| 10%

<51 000 $1,000-51,999 $2,000-$2,999 $3,000-53,999 \$4,000-55,999 56,000+

m2009 W2010 =2011

.
Source: PhoCusWright's Consumer Travel Report Fourth Edition AD!ZONA
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2011 U.S. Traveler Mobile Trends

Smartphone usage:

Leisure Travelers Business Travelers

3%

45%

Il Smartphone = Feature phone only [l No mobile phone

.
Source: Mobile Hits the Mainstream: Understanding the Evolving Mobile Travel Opportunity Technology AD'ZONA
and Industry Trends , PhoCusWright Inc drrica &% Taunas




2011 U.S. Traveler Mobile Trends

rErm'-lrt;::h'::me Maturity by Market
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Source: Mobile Hits the Mainstream: Understanding the Evolving Mobile Travel Opportunity Technology O
and Industry Trends , PhoCusWright Inc n---e- &% Teunau



2011 U.S. Traveler Mobile Trends

We Are at the Beginning of the Tablet Revolution

B B

Global Tablet Sales

250 Global tablet sales will reach

200 250 miillion worldwide by
150 W nornamenca | 2015, with major growth in

Latin Armarncs

W EmER Asia Pacific and EMEA
100 B Asis-Pacific
0 yankee
{nz 2013 2014 2015 :

2011

Millions

Tablets are about high consumption and immersive environments
Travel companies must develop a specific strategy for the emerging tablet
market, as frequent travelers are early adopters of these devices

Sowrce: Yankee Group

Source: Mobile Hits the Mainstream: Understanding the Evolving Mobile Travel Opportunity Technology ZO
and Industry Trends , PhoCusWright Inc -




2011 U.S. Traveler Mobile Trends

Key Findings — Travel Segments

* Hoteliers are secing a
significant percentage (30-
60%) of mobile bookings
within 24 hours of the stay.
This represents both new

consumer behavior and
channel shift

* OTAs must extend services
beyond booking throughout
the trip life cycle

* Tourism organizations need
to focus on capturing the
extended plannlng qrcie

* Airlines can use mobile
technology for more
direct distribution and
continuous customer
engagement

* A majority of corporate travel managers have not
implemented a complete mobile strategy, often
allowing the traveler to choose which
applications to use

Source: Mobile Hits the Mainstream: Understanding the Evolving Mobile Travel Opportunity Technology O
and Industry Trends , PhoCusWright Inc n---e- &% Teunau




Thank you!

Questions???

To learn more about AOT, visit www.azot.gov

To download this presentation, go to www.azot.gov, click on
Research & Statistics, then go to Arizona Research Reports &
Presentation and you will find the link under the presentation tab
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